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Europe, the Middle
East & Africa

100,165 rooms

La Quinta
Global Prescence

- -r{."h.

»

o 5%
5% ¥
Canada
39,000 rooms

58%

United States
505,000 rooms
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Rest of Asia Pacific
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Greater China
133,164 rooms

J

44,000 rooms
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Latin America

/

46,475 rooms
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Q4 2025 results




Requirements

Parameters Details e »

Type New Construction and Conversion »
Guests Service-minded business & leisure travel- | !I

Category Upscale “? \‘ 7 N
Location Urban & Resort ¥
Geography Global

Rooms 150-1,500

Amenities * Our ‘Great Room’ signature, open

plan & flexible lobby space
e Zones available for guests to use
for business, social or leisure
 Business centres including
conference and meeting facilities
 Fresh, modern guestrooms and
bathrooms
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Building Exterior

Elements that identify the property
as La Quinta must be incorporated
into all new construction and
refurbishment, and all designs are
subject to WH&R approval.

Brand Elements

e Modern

contemporary architecture

e Distinctive architectural
elements

 Large format panels

* Porte cochere

e Colour palette

 Nighttime identity from
lighting

* Mosaic Sun-Ray on facade
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Great Room

Signature Elements
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Contemporary Desian LA QUINTA INN & SUITES BY WYNDHAM
P y g OKLAHOMA CITY

Fresh

Bright

Optimistic
Encouraging
Confident

Friendly

Smart
Straight-forward
Work hard, play hard
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 Provides 24 hrs drinks
station, centrally located
in the Great Room

e Decorative tile mural
above countertops
selected by ID team

 Variety of seating options
for all day dining and
lounge use

e Full-service restaurant and
/ or bar may be provided
dependant on location and
market study
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Brand Essence =
Wake up on the PATIO Q "UINTA BY WYNDHAM

bright side

e Contemporary Design
* Fresh

* Bright

* Optimistic
 Encouraging

« Confident
* Friendly A £ — =
* Smart e S |~ ’
e Straight-forward # § S " - (/,/ ‘ (07 (daad '4({' 79
» Work hard, play hard | ; 1.8 |l ;WT El
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at least 20% Suites
e Commercial laminate and

e Guestroom mix to include

carpet flooring

e Feature wall
e Decorative bedroom
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» 50” or greater flat-screen

Smart TV
e I[ron and ironing board

 Guest telephones
 Coffee maker and

amenities area
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WYNDHAM

Wyndham Rewards o hewABDS

The largest hotel franchising company that opens nearly two hotels every day across the world. Our global size and
scale is unequalledby anyone in the hospitality industry.

PARTNERS

AWARDS AND RECOGNITION

%\E{%& - pg WADISON SULAREGARDE VISA % BARCLAYS
S ST

USATODAY

READERS’

CHOICE ) . g
Capifa/lone, citi ROKT oBointS
Named the #1 Best Hotel Loyalty Program in the 2025 USA TODAY 10Best AVIS' PiBudget ticketmaster- I E|A5v UE'I?-E
Readers’ Choice Awards for eight consecutive years and one of the Best Travel Rewards
Programs by U.S. News & World Report for more than a decade.
Forbes
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Brands In EMEA

WYNDHAM

HOTELS & RESORTS

EXTENDED STAY ‘ ECONOMY ‘ MIDSCALE ‘ LIFESTYLE ‘ UPSCALE DISTINCTIVE
g‘"’% Y
ECHOSUITES N REGISTRY
EXTENDED STAY BY WYHNDHAM LAQUINTA WYNDHAM COLLECTION HOTELS
Hawthorn N T™
EXTENDED STAY Sp g WYNDHAM A D ARK DOLCE WYNDHAM GRAND
BY WYNDHAM GARDEN EEEEEEEEEEEEEEEEEEE HOTEBLYS V?FNDDE'EASMORTS‘
RAMADA WENNA HOyg,
RAMADA o
E" encore M@,
&Wé‘:—_ ALL-INCLUSIVE
EZON
LA(llj INTA AHoward Jolunson

BY WYNDHAM BY WYNDHAM



A

T e T

— ~—

LA QUINTA BY WYNDHAM ABU DHABI AL WAHDA

_ WYNDHAM

HOTELS & RESORTS

_REGISTRY ~ wynDHAM GRAND DOLCE e:’ofma/wl DAZZLER WYNDHAM waterwalk

HOTELS AND RESORTS EXTENDED STAY BY WYNDHAM
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TRADEMARK M@/ WINGATE Hawthorn
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EMEA
Development Contact

Job Role
Region
Work
Email
Phone

Number
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http://whrdevelopmentemea.com/
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Example Slides for Use
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