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“At Ramada by Wyndham, we are 
passionate about delivering a caring, 
thoughtful experience”
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SALES ON

A GLOBAL 

SCALE

MARKETING

POWERHOUSE

OPERATIONS

SUPPORT & 

SAVINGS

DIVERSIFIED

DISTRIBUTION 

CONNECTED 

PARTNERS

REVENUE

MANAGEMENT 

STRATEGY & 

GUIDANCE

PEOPLE

EXCELLENCE

HR HIRING

AND TRAINING 

SUPPORT

Global Sales Participation in Pre-opening support Rate distribution to Centrally built Learning and Learning and

representation for Wyndham Rewards major connected promotions and development development

Corporate, MICE

and specialist travel 

buyers

award-winning

loyalty programme

Ongoing operational

support

partners worldwide

Best-in-class

strategic rate plans

Scale discounts on

opportunities

Access to world-

opportunities

Access to world-

Lead generation for

Brand.com website

and mobile app

Strategic sourcing

(access to

commissions for

OTA, wholesalers

commercial BI tools class training

materials

class training

materials

Group Sales

Global advertising

procurement and

operational support)

and GDS channels Analysis of industry

trends and forward- Count on Us hygiene Count on Us hygiene

Domestic, regional

and global source

and social media

campaigns Wyndham Green

Support with key

distribution partners

looking forecasts initiative (support

and resources)

assets

markets

Marketing and

programme to

support sustainability

to optimise rate

display

Support in

optimising revenue Human Resources

HR management

tools, resources,

Trade shows and

events Domestic

PR templates and

collaterals

and environmental

performance Webinar and

contribution across

all channels

training and support systems, training and

consultancy services

Marketing support

events with major

distribution partners

services (including

photography collateral 

design and printed 

materials)
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PARAMETERS DETAILS

TARGET MARKET Affluent yet practical business and 

leisure travellers.

IDEAL KEYCOUNT 100 – 500 rooms

CATEGORY Midscale

GUESTROOMS 

(MINIMUM CLEAR 

AREA)

Europe: 22m 

Eurasia: 26m

Middle East & Africa: 28m

MEETINGS & EVENTS Meeting room and/or 

banquet facility,

Boardroom (min. size 100m²)

F&B Lobby Bar, All-

day dining

LEISURE Gym (min. size 50m² subject to size 

of property)

IT Complimentary high-speed internet
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+971 56 965 8272
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mailto:Murat.Ozel@wyndham.com
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