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Q3 2022 Results

WE ARE WYNDHAM

The largest hotel franchising company that opens nearly
two hotels every day across the world. Our global size
and scale is unequalled by anyone in the hospitality
industry.

With 24 brands, approximately 9,100 hotels and 836,000
rooms in 95+ countries, and more than 9/ million

enrolled members no one welcomes the world like we
do.
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CORPORATE SOCIAL RESPONSIBILITY

DIVERSITY AND
INCLUSION

Not only is diversity
part of how we do
business, we see it as
a competitive
advantage. Our
inclusive culture
infuses different
perspectives that
reflect our diverse
customers and
communities around

ENVIRONMENT
AND
SUSTAINABILITY

Through numerous
initiatives, we take
steps every day to
minimize the
impact of our
operations, working
to reduce our
environmental
footprint and
preserve natural
resources.

HUMAN RIGHTS &
ETHICS

Putting a stop to
human trafficking is

a major priority for

us and our entire
industry. Together

with our
franchisees, we
support the UN

Universal
Declaration of
Human Rights and

the Polaris Project,

COMMUNITY
SUPPORT &
RESPONSIVENESS

As a hospitality
company, service is
in our DNA. Our
teams and
franchisees around
the world actively
engage in their
communities,
generously giving in
ways to enhance
the lives of others

which combats all
forms of human
trafficking.

the world.
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Significant Global Presence
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Europe
61,100 rooms

22.0%
Asia

United States 184,166 rooms

492,959 rooms

0.5%

Australia & Oceania

4.6% 2 O% ,,___»\:_/‘“\)\ 3,900 rooms
Caribbean, Mexico, ! Middle East,
South & Central America urasia & Africa

38,120 rooms 16,592 rooms

*As a percentage of total number of rooms, Q3 2022 Results WYNDHAM GARDEN | 4




GLOBAL DEVELOPMENT PIPELINE

Approx“ y 6 O O New hotels 8 O O/O New construction
ApPpProx 2—‘ 2 y O O O New rooms 6 O O/O International pipeline

A 10% year-over-year room increase.
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 WYNDHAM

HOTELS & RESORTS

DISTINCTIVE | UPSCALE | LIFESTYLE | MIDSCALE VALUE EXTENDED STAY
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VALUE CREATION

SALES ON A
GLOBAL SCALE

3 @
MARKETING OPERATIONS
POWERHOUSE SUPPORT &
SAVINGS

DIVERSIFIED
DISTRIBUTION

n®)!
=
REVENUE

MANAGEMENT
GUIDANCE

+
I EN

PEOPLE
EXCELLENCE

Global Sales
representation for
Corporate, MICE and
specialist travel buyers

Lead generation for
Group Sales

Opportunities in
domestic, regional and
global source markets

Access to Trade shows
and events

Participation in Wyndham
Rewards award-winning
loyalty program

Brand.com & mobile app

Exposure in global
advertising and social
media campaigns

Marketing and PR
templates and collaterals

Marketing support services
(including photography
collateral design and
printed materials)
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Pre-opening support

Ongoing operational
support

Strategic sourcing
(access to
procurement and
operational support)

Wyndham Green
program to support
sustainability and
environmental
performance

Inclusion in rate
distribution to major
connected partners

worldwide

Best-in-class
commissions for OTA,
wholesalers and GDS

channels

Support with key
distribution partners to
optimize rate display

Webinar and events
with major distribution
partners

Centrally built
promotions and
strategic rate plans

Scale discounts on
commercial Business
Intelligence tools

Analysis of industry
trends and forward-
looking forecasts

Support in optimizing
revenue contribution
across all channels

Learning and
development
opportunities

Access to world-class
training materials

Count on Us hygiene
initiative (support and
resources)

Human Resources
training and support
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WYNDHAM REWARDS

Best Hotel Loyalty Program:
Wyndham Rewards

>~ USATODAY

'EE%:IEES’ Named the by readers
of USA TODAY for the fifth year in a row, Wyndham

Rewards® loyalty program offers

the opportunity to redeem points at
hotels, vacation club resorts and vacation

rental properties globally.

WYNDHAM GARDEN



MEMBER LEVELS

Accelerated Earnings: 10%
=, =
Free Preferred Late Check-out:
Wi-Fi Room Up to 2 hours

later

WYNDHAM WYNDHAM
REWARDS REWARDS
v Ve eovried s i " st el iR

BLUE GOLD

@ Dedicated
Member

Services
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15% 20%
>|
Early Suite Welcome
Check-In: Upgrade Amenity:
Up to 2 hours prior Drink & Snack
_WYNDHAM
i
+
PLATINUM DIAMOND
e Caesars o Gift GOLD
Rewards"® status to a
status match friend
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WYNDHAM REWARDS TITANIUM

Wyndham Rewards offers an just for our most
dedicated hotel owners.

- enough for a free night!
WYNDHAM
" REWARDS , including award nights.

« Welcome amenities (at select hotel brands).

ITANIUM « Go free PLUS experience - for every go free award night

booked and redeemed in our top destinations, you’ll receive 2

WR Wyzard _
MEMBER 935296325W free passes to a local experience.

MEMBER SINCE 2016 . .
e Give GOLD level to a friend.

« Dedicated TITANIUM concierge service.
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|
E.
W|th 145 hotels around the world, Wyndham Garden focuses on what

\ matters most to deliver stress- free travel. With our lens on the details,

guests fl;nd ﬁ)eace of 'mind when traveII|ng for busmess or leisure.

|
"I
)

" ‘iWyndham Garden hotels feature a comblnatlon of| excellent serV|ce

(bes_t-'ln -class amenities and technology With flexible meeting spaces

|nV|t|ng lobbies, welcoming lounges and complementary high speed

|nternet access, Wyndham Garden fulflls guests’ desires.
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VALUE PROPOSITION

Brand new, world class
LEED-certified prototype

Penetrates the upper-
midscale segment in all
market types with a more
efficient operating model

Taps into the aspirational
strength of the Wyndham
brand.
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WYNDHAM GARDEN

THE GUEST

Catering to Generation X and
Millennials, WYNDHAM GARDEN
is the brand for guests who value
convenience as a key ingredient
to a relaxing travel experience.

Whether traveling for business or
leisure, they want reassuring
service and comfortable
accommodations that are close
to all the action.

e e =T Do

OPPORTUNITY

Managed and
Franchised

TYPE

New
Construction
& Conversion

GUESTS

Convenience-
focused
travelers

CATEGORY

Upper-
Midscale

LOCATION

Urban,
Suburban, &
Airport

&
®

GEOGRAPHY

Global

ROOMS

100

AMENITIES

* Streamlined
F&B

* High-speed
internet

* Flexible
meeting
spaces
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ON-PROPERTY COLLATERAL: DRINK COASTERS

— /
D
CHASE IT WITH

COCKTAIL UMBRELLA IS LOSING YOUR
A NICE COCKTAIL “

PHONE IN NEW YORK
~ EBAWYNDHAM
GARDEN _
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ON-PROPERTY COLLATERAL
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TO OUR DEAR GUESTS

Every day millions of towels are washed in hotels around the world;
many unnecessarily. If you would like to be environmentally firendly
please adopt the following procedure:

Towels in bath or shower mean please change.

2 WYNDHAM | NEED SOME
GARDEN HEADSPACE.

Towels left on rail mean I’ll use them again.

IF YOU’'RE

thank you! IN A POOL.

1 7 WYNDHAM GARDEN | 17
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SALES COLLATERAL: BROCHURE + FACT SHEET

Lorem ipsum lorem

Nem quam nunc, blandit vel\
Maecenas nec odio €tante tie
i libero Y

Donecvitae sapien ub e
is ante-
Nullam quis ‘
i 0

Faucibus tincidunt. OIS e
Donec sodles sugiLS 2}

o eget bibendum sodale

pede justo, fngila vel 39

MEETINGS JUST GOT A WHOLE LOT EASIER.

aenean massatoque
at your fingertips. without (ifting a finger.

AENEAN VTTCUM OQUE

name ”f i

4 Loremmpsuil

- LOCATION

Vivamus elementum semper nisi. Aenean vulputate eleifend
tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend
ac, enim. Aliqguam lorem ante, dapibus in, viverra quis, feugiat a,
4 Aliguam lorem ipsum lorem
Vestibulum
57 A Quisque rutrum. Aenean imperdiet, Etiam ultricies nisi vel augue. Curabitur ullamcarper
4+ Nunc Crax e
ultricies nisi.
+ Omare

jam eget dui. . Maecenas tempus, tellus eget condimentum rhoncus, sem
- Iristiaue et

tellus. Phasellus viverra nulla ut metus varius laoree.
quam semper libero, Sit amet adipiscing sem neque sed ipsum.

lorem ipsum lorem
+ Vivamus
+ Praesent Noai yame i, blan df e Wschss pafvirew: e drerit il Jamim b et
- fusce pellentest tincidunt tempus. Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam
+ integer sit amet orci eget ero.
{ Risus
4 Egestas

Quisque rutrum. Aenean imperdiet. Etiam ultricies
+ Placerat Jr ROOM DETAILS
4+ vestibulum

nisi vel augue. Curabitur ullamcorper ultricies nisi.
Lorem ipsum lorem
+ quistorto!

4+ taliguam

4 Crasiaculis

Nam eget dui. . Maecenas tempus, tellus eget
+ 123 Etiam rhoncus

condimentum rhoncus, sem quam semper libero, sit

amet adipiscing sem neque sed ipsum.
MEETII

Nam quam nunc, blandit vel, luctus pulvinar, hendrerit
+ 123 Duis lincidunt tempus 5 ¢ ol

. 5 8 e P id, lorem. Maecenas nec odio et ante tincidunt tempus.
4 lricies 1Y + 12 Premium nec adio et ante tincidunt
+ ponecauis -+ Bilus ullamcorper ullricies nisi ullameorper
+ Vivamis Sem quam semper libero
+ fusce 1009
4 Nam convg

Donec vitae sapien ut libero venenatis faucibus.
4 pellentesd

+ integer ™

Nullam quis ante. Etiam sit amet orci eget ero
Lorem ipsum lorem

Cum sociis natogue penatibus et magnis dis parturient
Maccenas tempus, tellus eget condimentu rhancus

montes, nascetur ridiculus mus. Donec quam felis,
Sem quam semper libero, sit amet adipiscing sem neque sed ipsum, nam quam nunc,

blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tincidunt

Tempus. Danec vitae sapien ut libero venenatis faucibus. Nullam quis ante.

ultricies nec, pellentesque eu, pretium quis,

2 fiingilla vel, aliquet nec, vulputate eget, arcu.
-

em.

Faucibus tincidunt. Duis leo. Sed fringilla mauris sit amet nibh. Donec sodales sagittis

magna. Sed consequat, leo eget bibendum sodale.Augue velit cursus nunc
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WYNDHAM
" REWARDS™

IT’S MORE THAN
A PLACE TO STAY,
= IP’S A PLACE-
= TO BE.

£ — When you're out of town you can feel like you're perpetually in-between.
= = Thats why our focus is how you feel when you're here,
I 0 U R 1 o ] 3 OA M - . 3 not how [onquujlan on staying.—————— — e
7 ' b .
,i g WYNDHAM
When making travel plans sometimes you forget to schedule time for sleep. = YOUR BEST

— So give the front desk a call when you feel like clearing your schedule THINKING HAPPENS
7qnz{'ptnciling]ourselfin. ] e WHEN THERE’S
e e NOTHING
'f::;;f@#—» = ON YOUR MIND.

Wyndbam Garden 1weve thoight of abmass everyching

N That way.you cin fecl frve to come up with your west bigtdea =
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NEW DESIGN GUIDELINES - DINING

WYNDHAM GARDEN
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NEW DESIGN GUIDELINES - LOUNGE
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NEW DESIGN GUIDELINES - ROOM

WYNDHAM GARDEN
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